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Country Target 

France 2,000,000 

UK 1,550,000 

Germany 1,000,000 

Spain (2014) 1,000,000 

Sweden    600,000 

Ireland    350,000 

Denmark    200,000 

Netherlands (2015)      10,000 

  

Total 6,710,000 
Source: Nemry & Brons (2010) 

International Energy Agency’s Technology Roadmap (2009) – Electric and plug-in hybrid electric 
vehicles: National sales targets for 2020 (Netherlands 2015, Spain 2014)

How many cars expected



 

 
Source: Frost & Sullivan (2012) 

OECD Forecast EV Sales Worldwide to 2017

Revised forecasts



 

OECD Estimates of Worldwide EV Sales for 2011



4000 cars
300 vans

BMW
VW…

Forecast September 2012; actual numbers March and August 2013

UK Market

5905 cars
447 vans



Forecast December 2013



Current package of policy support 



Range Anxiety

Cost

Information

Barriers



At Home

59%

At Work
32%

British Gas May 2013

Public
9%

Rapid Charging ??

Where can we 
charge?

Range Anxiety



Access and Network





Roaming



Slow and fast charging…



Adding the rapid dimension

Building a quick solution?



Used or not used…



Characteristics of EV early adopters and considerers important in market launch

Largely happy to support activities to get technology to wider market 

Desire to help improve for all

Mass market criteria different – so how do we bridge between the groups?

Early Adopters…



Launch at UH

16th January

Car Clubs



Current limited range would suggest an important role for a comprehensive network 

of charging infrastructure as a way of reducing - or at least addressing - that technical 

limitation 

Extent to which public charging is required for actual recharging as distinct from raising 

public awareness of the technology and overcoming perceived barriers is a moot point. 

Experience with EValu8  suggest ‘considerers’ agonise about range - users seem 

to be able to manage any constraints imposed by battery range – a difficult 

message for mainstream.

Network exploitation with new transport models can help provide bridge to mass 

market take up

Conclusions



Thank you
For further information please visit:

www.evalu8-ti.org.uk

email  info@evalu8-ti.org.uk

http://www.evalu8-ti.org.uk/
mailto:info@evalu8-ti.org.uk

